“Mini apps” will allow users to play games, make

payments and purchases, share files, and interact with

ADS & APPS virtual assistants powered by artificial intelligence.

neering this trend is Facebook, who is luring
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advertisers to their newly release messenger ad

platform.

Facebook Messenger’s Instant Games - Instant games
are mobile-friendly micro applications that can be
played on Facebook and Messenger. Theres micro apps
are being sought out by developers as opposed to
developing their own native games for the following

reasons:

= GAIN AN INSTANT, MASSIVE AUDIENCE WITHIN
FACEBOOK'S USER BASE

© WON'T GET LOST IN APPLE OR ANDROID APP STORE
= CHEAPER TO BUILD THAN A FULL NATIVE APP

© MONETIZED

Facebook is aiming to monetize its HIGHLY ENGAGING

Messenger app of 8 billion users with
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in-app advertising and mini-apps.

arketing strategies. Most c
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to many requests faster than a human while mai

MWO-WMH are when a user reflexively
refers to their device to learn something, act on

a need, do something, or buy something.

These are instant decisions, which gives marketers only a span of
seconds to catch the eye of users. In order to make the most of
these experiences, it’s important to position your brand at the
right place at the right time with all the necessary information

and a clear path to pure

g,

AN ACTIVE PARTICIPANT IN BRAND MESSAGING

Augmented and virtual reality can fulfill both of these needs,
offering endless opportunity in the field of customer experience.

'he tech surrounding visual search is still

limited as it must be able to recognize a
at subject. The variety of colors, =s, SIZES, and
is identical or rns. Once ironed out, visual sea

similar to the item. will revolutionize retail.

INTERNET IS THE

Research shows that when it
comes to hours watched, the

internet will catch up to television.

Therefore, companies will spend
less resources on television ads
d relocate their funds to web

video, social media, and' online ads.

One E those mediums will be

J MU, short online videos
at are less than ten seconds long.
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65%of ad i

were the res:

Recorded, live, and ads will

only continue to grow.




